
AFPD/Liberty USA Golf Outing 
supports Ohio scholarsTalking Turkey

» As temperatures begin to drop, 
we start to think about the holidays 
ahead and...turkeys! It is time once 
again for the AFPD Annual Turkey 
Drive. For the past 27 years. AFPD 
and its members have provided 
Thanksgiving turkeys to needy 
families across the Metro Detroit 
area. This year the AFPD Turkey 
Drive committee has pledged to give 
2.000 turkeys to needy families. 
However, we need your help. Please 
turn to page 14 for details.
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A beautiful summer day greeted 
golfers on July 24 for the 4th 
Annual AFPD/Liberty USA Ohio 
Golf Outing. Golfers enjoyed 18 
holes on the beautiful Weymouth 
Country Club in Medina, Ohio, 
and a delicious dinner afterward. 
Proceeds from sponsorships went to 
benefit the Anthony E. Procaccini, 
Jr. Memorial Scholarship Fund to 
provide academic scholarships for 
children of AFPD Ohio members.

Thank You 
Ohio Golf Sponsors!
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“We wish to thank all our Ohio 
Golf Outing sponsors. Through 
their generosity, we were able 
to award four students with 
scholarships. AFPD couldn’t do 
this without them!” stated Jane 
Shallal, AFPD president.

Scholarship recipients are:
Mitchell L. Hobbs from Whitehall 
Shell, Chelsie M. Hicks from 
Automotive Performance, Lauren 
Block from Mac's Citgo and 
Thomas A. Shriner from Broad and 
James Shell. Congratulations to all!

(I to r) Jim Nicklas of Dairymens with AFPD board members Dave Freitag 

and Maurice Helou. More photos on page 7.

Start the season early at AFPD’s 
Holiday Beverage Show!

So what exactly is a Holiday 

Beverage Show?

“It’s a trade show that is designed 
to give retailers an opportunity to 
see and taste new products and 
learn about the latest beverage 
trends in liquor, beer, wine, 
soda and water,” states Cathy 
Willson, AFPD Special Events 
Director. “Most importantly, it 
gives our retailers an opportunity 
to place orders for products that 
are packaged especially for the 
holidays and take advantage of 
show specials,” she adds.

More information on show 
products and specials begin on 
page 20.

Knowing which products will fly 
off the shelves and which ones will 
collect dust can make or break a 
retail store’s most important sales 
season -  the holidays. Being able to 
order special holiday packaged items 
before selections are diminished is 
also a key to a successful season.

Each September, AFPD presents 
its two Holiday Beverage Shows 
so that retailers can see and sample 
new products and take advantage of 
show specials.

Our first holiday show took place 
in Grand Rapids on September 10. 
Now, it is time for AFPD’s most 
popular and largest holiday show 
in Southeast Michigan at Rock 
Financial Showplace in Novi on 
September 23 and 24.

Lust In
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The Dealer Experience—AFPD 
retailers to its trade shows

By Jane Shallal 

AFPD President

The AFPD Holiday Trade Shows 
are the most comprehensive 
beverage events in Michigan. The 
newest and most innovative brands

are exhibited at AFPD Holiday 
shows. These shows have been 
developed in order to give retail 
owners, buyers and managers 
the opportunity to meet existing 
suppliers, conduct business, network 
with others in retail and investigate 
new products. We hope that you 
will take some time out to attend our 
show and taste and critique the latest 
offerings. At publication time, our 
West Michigan Show at DeVos Place 
in Grand Rapids will have already 
taken place and we will be on our 
way to hosting our S.E. Michigan 
Show at Rock Financial Showplace 
in Novi, Michigan.

It takes a good team to deliver a 
successful trade show. The formula 
for success for our trade show 
events involves gathering the best 
companies possible and a great show 
venue. And AFPD has assembled

The Grocery Zone
By David Coverly

welcomes

an outstanding group of companies 
for its S.E. Michigan and West 
Michigan Trade Shows. For every 
beverage sector, we have the best 
and the brightest. Together with our 
exhibitors and staff "team," we make 
the AFPD Trade shows the best trade 
show experience possible.

We are anticipating over 2000 
license attendees at this year’s show. 
We hope you are one of them. If 
you were among the thousands 
who attended last year’s shows, 
you already know that this event is 
a statewide showcase representing 
beer, wine and spirits. If this year 
will be the first year you will attend 
our show, then we can assure that 
you will find many benefits to 
attending.

I invite you all to stop by the 
AFPD booth for a cup of coffee and 
some conversation. I hope to see you 
at the show.

DeVos Place in Grand Rapids (above) was 
the scene of the 2008 West Michigan AFPD 
Holiday Show; Rock Financial Showplace 
(below) will host the S.E. Michigan show.

Contact AFPD: 
EXECUTIVE OFFICE 
30415 West 13 Mile Rd. 
Farmington Hills, Ml 48334 

OHIO OFFICE 
655 Metro Place S.
Suite 600 
Dublin, OH 43017

1-800-666-6233 
Fax 1-866-601-9610 
www.AFPDonline.org
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AFPD accepts nominations for Board of 
Directors election
It is time to choose the AFPD’s 

Board of Directors for 2009. The 
election results will be tallied on 
Tuesday. December 9, 2008.

Any voting member of the 
association may be nominated to serve 
on the Board of Directors.

In order to be eligible, you must be 
a member in good standing for no less 
than the prior 12 months and you must 
be nominated in writing on or before 
November 1, 2008. All nominations 
require support of 25 other members 
in good standing or a majority vote by 
the nominating committee.

This year we have vacancies for 
the following positions: 4 Food & 
Beverage Retail Directors in Michigan, 
2 Supplier Directors in Michigan, 4 
Regional Food & Beverage Directors

(regions 5,6,7 & 8 -  see 
maps) and I Michigan 
Petroleum Director.

Our board of directors sets policies 
by which the AFPD is governed.
We urge all AFPD members to get 
involved by nominating candidates 
you feel will devote their time and 
talent to represent the food, beverage 
and petroleum industries with 
professionalism and integrity.

Please send your nominations on or 
before November I , with supporting 
signatures, to the AFPD Nominating 
Committee, 30415 West Thirteen Mile 
Road, Farmington Hills, Michigan 
48334. For more information, call 
Dan Reeves, AFPD Executive Vice 
President of Food & Beverage, at 
1-800-666-6233.

Calendar
S eptem ber 23 & 24, 2008

AFPD S.E. Ml Holiday Beverage Show 

Rock Financial Showplace, Novi, Ml 
Contact: Cathy Willson 

1-800-666-6233

O ctober 13, 2008

Northern Michigan WIC Vendor Semina 

Gaylord, Ml 

Contact: Dan Reeves 

1-800-666-6233

N ovem ber 21, 2008

AFPD Annual Turkey Drive 

Contact: Cathy Willson 

1-800-666-6233

• Hunger Awareness Month

• National Apple Month

• National Caramel Month

• National Chili Month

• National Cookie Month 

National Country Ham Month

• National Dessed Month 

National Pasta Month

• National Pickled Peppers Month

On Tuesday, August 12, AFPD 
hosted a reception for Michigan 
Speaker of the House, Andy Dillon. 
AFPD members and associates 
visited with the Speaker at the 
Shenandoah Country Club.

Mr. Dillon addressed the attendees 
on a variety of issues beginning with 
his position regarding the need for a 
comprehensive state energy plan. An 
assured supply of affordable energy for 
the next 20 years is essential if we are 
to enjoy economic growth in Michigan. 
His vision would provide a stable 
atmosphere for energy investment, 
while providing equitable consumer 
rates over a long period of time.

He acknowledged that the 
Michigan Business Tax (MBT) was 
hastily enacted by the Legislature 
last year because of a time deadline, 
and that numerous businesses have 
been negatively impacted by the tax 
consequences of the MBT. He noted 
that eliminating the Single Business 
Tax (SBT) without having a well- 
thought-out alternative replacement 
was inappropriate. The House is now 
trying to amend specific areas of the

AFPD hosts reception for Michigan 
the House Andy Dillon

Speaker of

MBT to lessen the impact on 
certain segments of business.

He understood the credit 
card fee issue, but felt 
that we needed the federal 
legislation to run its course 
before tackling the issue at 
the state level. State enacted 
legislation might muddy the 
waters or be in conflict with 
Federal legislation.

Speaker Dillon 
acknowledged that these 
are difficult economic times 
in Michigan, but times 
like these often provide 
opportunities for courageous 
economic development 
and investment. We just 
need to analyze where the 
opportunities lie, he felt.

He welcomed questions from the 
attendees, and was very forthcoming 
with answers, emphasizing the fact that 
he and his fellow legislators receive 
very few calls from their constituents. 
He was very clear in his challenge 
that each and every citizen should not 
be apprehensive about calling their

Representative or Senator to express 
their personal opinion about any issue. 
He and his colleagues welcome the 
positions of their constituents from 
“real-life” situations and want to hear 
from them.

The evening ended with Speaker 
Dillon personally thanking each and 
every member for attending the event.

Statement of Ownership
The AFPD Food & Petroleum Repor 
(USPS 082-970; ISSN 0894-3567) 
is published monthly by Metro 
Media Associates, Inc. (MMA) for 
the Associated Food & Petroleum 
Dealers (AFPD) at 30415 W. 13 
Mile, Farmington Hills, Ml 48334. 
Material contained within The AFPD 
Food & Petroleum Report may 
not be reproduced without written 
permission from AFPD.

The opinions expressed in this 
magazine are not necessarily 
those of MMA or AFPD, its Board 
of Directors, staff members or 
consultants. Bylined articles reflect 
the opinions of the writer.

POSTMASTER: Send address 
changes to AFPD, 30415 W. 13 Mile. 
Farmington Hills, Ml 48334.

ADVERTISERS: For information on 
advertising rates and data, contact 
AFPD, Anthony Kalogeridis, 30415 
W. 13 Mile, Farmington Hills, Ml 
48334, (800) 666-6233.

AFPD works closely with the 
fo llowing associations:
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Pet rolleu m INew s & Viiews
Information of Interest to Petroleum Retailers, and Allied Trades

Marathon mulling split, possibly 
n first-quarter 2009
The board of directors of 

*1arathon Oil Corp. said that as 
>ari of its continuing focus to 
inhance shareholder value, it is 
rvaluating the potential separation 
)f Marathon into two independent 
wblicly traded companies, each 
reused on its own set of business 
>pportunities. According to CSP 
Oailx News, one entity would consist 
)f the company’s exploration and 
)roduction, integrated gas and oil 
•ands mining businesses; and the 
'•her entity would consist of the 
"mpany's refining, marketing and

transportation business.
While this evaluation has been 

underway internally for several 
months, the company has taken the 
additional step of engaging financial 
advisors Morgan Stanley, and the 
law firms of Baker Botts LLP and 
McKee Nelson LLP as external 
advisors. It is anticipated that the 
results of this effort will be reviewed 
by the board and a decision will be 
made during fourth-quarter 2008. 
Should the decision be made to 
separate, the separation would likely 
occur during first-quarter 2009.

Speedway, BP, Shell top in 
customer service for c-stores
Speedway, BP and Shell took top 

honors in the convenience store 
category in Corporate Research 
International’s RealPeopleRatings. 
com second-quarter customer service 
survey. According to CSP Daily News, 
( hipotle Mexican Grill, Olive Garden, 
Papa Murphy’s Take V  Bake Pizza, 
Nordstrom, Stride Rite, Ace Hardware, 
Office Depot, Dick's Sporting Goods, 
Publix, Walgreens, Southwest Airlines, 
credit unions. Best Buy and Marriott 
also eafned highest marks in their 
categories this quarter.

Corporate Research International

EZ Energy buys
^  Energy Ltd. subsidiary EZ Energy 

Inc of Mansfield, Ohio, will buy 
gas stations and convenience stores 

*̂1 f,ve fuel supply contracts from 
PProducts North America Inc. for 
- 2 million, according to a report by 

Globes Online
properties are BP’s last stations

(CRI) sends quarterly surveys as 
online opinion polls to its pool of 
panelists; 1,389 panelists participated 
in this quarter’s survey.

“Companies with consistently high 
ratings are focused on all customer 
touch points,’’ said Michael Mallett, 
CEO of CRI. “Every interaction 
customers have with a business 
impacts overall perception, so an 
ongoing effort to maintain all areas 
keeps scores high. Looking at the 
customer experience from all angles 
is ultimately what keeps customers 
coming back.”

15 BP stations
in the area of Petersburg in central 
Pennsylvania. Ramat Gan, Israel- 
based EZ Energy said that fuel 
deliveries by the acquired properties 
totaled 33.1 million gallons in 2007, 
and that the convenience stores’ 
aggregate revenue was $6.3 million. 
- CSP Daily News

Who’s controlling the 
transaction?
By Ed Weglarz

Executive Vice President o f Petroleum

Often, because of our deep- 
seated desire to be very helpful to 
customers, we loose control of the 
transactions at our businesses. Each 
and every event at your store is a 
separate and distinct transaction, 
and somebody is in control; it had 
better be you or your employee.

For example, employers know 
that the law requires you to display 
certain state and federal labor law 
posters, but many businesses have lost money to poster scam artists. 
Here’s how the con works: A scam artist visits a business posing as 
a government agent, or mails an official-looking solicitation to your 
business. You are then led to believe that that the labor law posters 
you are displaying are not in compliance with current regulations 
and are then strong-armed into paying excessive fees for outdated or 
unnecessary posters.

These con artists often bull their way past cashiers by impersonating 
governmental employees, view your posters, immediately condemn 
them as out-dated, and infer that they can save you from being fined by 
immediately ordering posters from them.

You can obtain information regarding necessary posters to display 
from the U. S. Department of Labor at www.dol.gov/osbp/sbrefa/poster/ 
matrix.htm. Or, you can contact AFPD at 1-800-666-6233.

While the vast majority of your transactions are with customers who 
are spending money with you, occasionally you are the customer and 
have every right to ask for proper identification of anyone who is 
trying to sell you any goods or services, or who claims to be from any 
regulatory agency.

In all cases, it is of utmost importance that you train your employees 
to maintain control of the transaction -  whether they are selling or 
purchasing. The customer and sales representatives will be impressed by 
the efficient, professionalism of the transaction and your business will 
not be duped by bullying con-artists.

Drive-off stickers available through AFPD
Service station dealers in Ohio 

and Michigan can purchase 

stickers for gas pumps that are 

intended to deter customers from 

driving away without paying for the 

gas that they pump. The stickers,

which cost $1 each for members 

and $1.50 each for non-members, 

explain that a person that drives 

off without paying can lose their 

license. To order yours, call AFPD  

at 1-800-666-6233.
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Commissioner Kris Jordan makes a bid for Ohio State Rep. seat
E ditor's Note: On August 19, 

AFPD sta ff and ten Delaware 
County AFPD members met with 
legislative candidate Kris Jordan 
to discuss issues that impact 
sm all businesses in general and  
petroleum retailers in particular.

The current Delaware Countyt 
state representative, Jon Peterson, 
is serving his fourth House term, 
and due to term limits, cannot run 
again fo r  office. Rep. Peterson 
is supporting Kris Jordan fo r the 
position. Many o f  the state and 
national legislators that have 
supported AFPD's issues and views 
are now backing Kris Jordan as 
well. Therefore, AFPD sta ff and 
members fe lt it was important to 
spend some time to get to know Kris 
Jordan, and to introduce him to the 
issues that affect the food, beverage 
and petroleum industries in Ohio.

Topics o f  discussion included  
the Ohio CAT tax, Ohio Bureau 
o f  Workers’ Compensation group 
rate program, Ohio Bureau o f  
Unemployment rate increases, 
the Healthy Family Act, (that 
addresses paym ent fo r  sick days) 
the Credit Card Fair Fee Act, and 
fu e l quality testing.

Regarding Ohio Bureau o f 
Workers’ Compensation; AFPD 
addressed the three issues that are 
o f concern, namely, (1) systematic 
reduction o f  the Group Rating 
Discount, which could increase 
premiums by 400% over four years, 
(2) the successor ship rules which 
stifle business expansion, and  (3) the 
very limited window o f  opportunity 
available for open enrollment into

the Group Rating Plan.
For those AFPD members who 

haven ’t met Commissioner Jordan, 
the article below will serve to give 
you a little background -  Michele 
MacWilliams

By Jodi Loceri 

Capitol Strategies Group

Kris Jordan, a twice-elected 
Commissioner in Delaware County, 
the fastest growing county in 
the state, has experience with an 
established record of tax cuts and 
job creation.

After graduating from Ohio 
State University, Kris Jordan 
began his career in politics by 
working as a legislative aide for 
Delaware County Representatives 
Joan Lawrence and Jon Peterson. 
During his time with the Ohio 
House, Jordan gained essential 
knowledge of state legislative 
processes and became familiar 
with local issues and concerns of 
the constituents in his district. In 
2002, Jordan ran successfully for 
Delaware County Commissioner 
and was reelected to the position in 
2006. To Jordan, running for the 
Ohio House of Representatives is a 
natural transition and the next step 
in his political career.

Bom and raised in Delaware 
County Ohio, Jordan never thought 
that the state would suffer the 
economic hardships that plague our 
economy today. But he has taken on 
the responsibility of working to make 
Ohio even better than the state in 
which he remembers growing up. By

lowering taxes, cutting government 
red tape and preventing frivolous 
lawsuits, Jordan explained that the 
government can create a healthy 
business climate that attracts jobs to 
Ohio instead of driving them out to 
surrounding states such as Kentucky 
and West Virginia. While serving 
as County Commissioner, Jordan 
brought over one billion dollars in 
investment to Delaware 
and has a strong record of 
cutting property taxes.

In the House, Jordan 
plans to use the lessons 
he learned as a County 
Commissioner to focus 
his attention on jobs and 
the economy. He believes 
firmly in the crucial role 
the small business owner 
plays in the overall success 
of our state.

“It’s not just about 
attracting the big 
companies,” Jordan 
explains. “The government 
must also encourage

an atmosphere where smaller, 
independent businesses can not only 
survive but be prosperous enough 
to hire new employees and expand 
their business.”

As a small business proponent. 
Commissioner Jordan was very 
receptive to AFPD's issues 
and concerns.

Part of the AFPD members who assembled to hear Jordan s 
views on issues pertaining to our industry.

Ohio sick days proposal may reach ballot
An effort by Gov. Ted Strickland 

to broker a compromise on a 
proposal to mandate paid sick days 
for many Ohio workers is heading 
toward a contentious fight over a 
ballot issue.

The influential Ohio Business 
Roundtable, which includes 
leaders of the state’s largest 
corporations, has described the 
compromise efforts as hopeless. 
Gov. Ted Strickland is continuing

to try to reach an agreement.
A coalition of labor groups, 

including the Service Employees 
International Union, and community 
organizations is pushing for the 
adoption of mandated sick days 
for Ohio workers on the Nov. 4 
ballot. The proposal would require 
businesses with 25 or more employees 
to provide full-time workers at least 
seven paid sick days each year.

“AFPD opposes this proposal, as

it would negatively impact many 
of our Ohio members in an already 
challenging business climate,’’ said 
AFPD President Jane Shallal.

Ohio Republican legislative leaders 
and other business leaders have called 
it a job killer. Strickland has been 
trying to hammer out a compromise 
agreeable to both sides instead of 
leaving the policy to the ballot.

The Dispatch reported that their 
sources said the compromise called

for reducing the number of 
mandatory paid sick days to four 
annually beginning in March 200) 
increasing to five days in March 
2010. The number of employees 
that would trigger the benefits 
would start at 50 and phase down 
to 25 by 2011.

Time is quickly running out 
Leaders have until Sept. 5 -  the 
day a ballot issue can be pulled cm 
the ballot -  to reach a comproffli*
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4th Ann u a l  AFPD/Liber ty  USA Ohio  Golf Outing
Th u r s d a y , Ju l y  24, 2008

AFPD Executive Vice President Ed 

Weglarz addresses the crowd.

members and sponsors.

Pat LaVecchia (left) and Maunce 

Helou enjoy a beautiful day on 

the course.

President Ron M ilbum and Jim Erwin o f CBIZ.

- M T D

LIBERTY
U S A s

For your snacking 
needs* call a member 

of our Frito-Lay 
Motown Sales Team!

Get the Notown Feeling with Frito-Lay!
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Lanter family chooses small-town life, fast-paced business
By M ichele MacW illiams

It was 2002 when Terry and 
Sandra Lanter moved their family 
from St. Clair to the small town of 
Bellaire, Michigan. A journeyman 
by trade, Terry had been looking for 
a business to buy for a couple of 
years, and decided on a convenience 
store/gas station located on the turn 
in the road into Bellaire.

Although Bellaire is the Antrim 
County seat, by most standards it 
is a pretty small town. There is a 
movie theater with two screens, a 
Glen’s grocery store, a brew pub, 
the Bellaire Bar and a number of 
other retail stores and restaurants 
-  but not a lot more. The closest 
department store, big box retailer 
and hospital are located in Traverse 
City, which is about 40 minutes 
southwest of Bellaire.

“Years ago my downstate buddies 
used to all say that they were going 
to get away from the city and buy a 
small business up north. I thought, 
‘yeh, sure.’ Turns out that I was the 
one who ended up with the business 
here,” Terry chuckled.

At first the Lanters worried that 
business may be slow because the 
station isn’t on a main highway. 
However, that concern proved to be 
unfounded. Terry calls his business 
the Bellaire General Store, although 
there is no sign to acknowledge the 
name. Instead, a large Marathon 
sign displays the price of gas while a 
non-descript “Food Center” sign on 
the building describes what is inside.

Originally a convenience store 
selling beer, wine and liquor; gas 
pumps were added just before the

Lanters purchased the business.
“Because the gas portion was 

so new and there really wasn’t 
a sales history established, we 
bought it contingent on reaching 
pre-determined numbers. Those 
numbers were reached pretty easily 
so we continued with the purchase,” 
Terry explained.

Life in Bellaire seems to agree 
with the Lanter family. When they 
moved in 2002, their oldest child 
was just beginning high school. 
Today all three Lanter kids have 
graduated from Central Lake High 
School and went off to college. The 
youngest, Jamie, recently received 
a $1,500 AFPD scholarship to study 
aviation. This semester Jamie is 
attending Northwestern Michigan 
College in Traverse City.

Terry enjoys the fact that he knows 
his customers by name. They come 
in -  some daily -  to fill their tank 
with gas and their stomach with a 
specialty sandwich, slice of pizza or 
a wedge of homemade cream pie. 
Most stay to chat for a minute or 
two, allowing Terry to keep abreast 
of the local Bellaire news. Small 
kids that come in with their parents 
receive a sugar cookie.

The Lanters are also strong 
supporters of the local sports teams. 
Instead of sponsoring one or two 
teams, the Lanters donate Power Aid 
sports drinks to all the local teams. 
Terry said that when his kids were in 
sports down in St. Clair Shores, each 
week parents would decide amongst 
themselves who would bring the 
beverages and who would provide 
the snacks. “Up here, they didn’t do 
that and sometimes these kids would

Above:
Terry Lanter in front 

o f his extensive liquor

selection.

Left:
Janell Salisbury with 

her famous homemade 

cream pies.

get pretty hungry and thirsty before 
they made it home. By donating 
the drinks to all the teams, we’re 
making a whole lot of local friends.

Janell Salisbury is the store’s cook, 
and she posts specials daily. She 
also has a list of 40 local businesses 
that receive her daily lunch fax 
features. Janell is proud of her 
creations, most of which are from 
family recipes -  like the chocolate 
and coconut cream pies that draw 
customers to the deli counter.

One of the store’s main draws is its 
packaged liquor. “We carry a wider 
liquor selection than Glen’s (the 
Spartan supermarket about 1/2 mile 
down the street), so we have a good 
customer base,” Terry says. “They 
know they can find the items they 
want, in the size they want,” he adds.

Although over the years the 
Lanter’s business has enjoyed a

steady sales increase. Terry has 
noticed a slight decrease over the 
past feu quarters. He attributes 
tins to the slowing economy and 
the price of gas. "People that used 
to put $20 in their tank and then 
come in for something to eat. are 
now putting all their money in their 
tank,” says Terry. "They have to, 
in order to make it to work.” He 
notes that carton cigarette sales are 
down, while individual pack sales 
have gone up.

Although concerns about the local 
economy are a current issue. Terry 
still glad that he and his family took 
the big step six years ago to purchase 
the Bellaire General Store and move 
their family north. With cash register 
ringing and local f riends stopping m 
for a beverage, sandwich or to fill 
their tank, it is easy to see why Terry 
Lanter enjoys his Bellaire lifestyle
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NEW

with °  h in t of

Coffee

Please contact your local distributor
f  ys.corr

representative to place your order today!
t k «  b a r  com

Perk Up Your Profits with 
Everyone's Favorite Flavors.

• Baileys' Flavors and Baileys * Original 
Irish Cream are strong performers in 
the marketplace. Sales increased by 
10.4% in the first year of launch.

(Source. SBave, 2006 )

• Baileys" consumers want coffee.
Consumers enjoy the new Baileys* 
with a hint of Coffee variant and think 
about drinking it outside of the typical 
Baileys* occasions.
(Source In tercept Study, 2008)

• Consumers who try Baileys•  Flavors 
repurchase. Repeat consumption is 
85% for Caramel and above 84%  
for Mint Chocolate.
(Source: Baileys* Consum er A & U  Study, 2007)

• Consumers love coffee over ice.
Iced coffee drinks have gained 
tremendous popularity in summer 
months and have accounted for nearly 
half of the growth in the specialty 
coffee market over the last five years.
(Source Tea &  Coffee Trade Journal, A p ril 2007 )

' " r ' '

>08 R & A Ba :e, & Co Im ported oy P aod>r.fltor. Uo
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AFPD members bring local produce to urban areas
One of the biggest brand names 

in food this autumn doesn’t carry a 
trademark. It’s the word “local,” which 
is beginning to become a symbol of 
high quality and goodness. According 
to an August 6 article in The New 
York Times, supermarkets are starting 
to understand that American customers 
want a wide variety of locally grown 
fresh fruits and vegetables. It’s been 
a boon for local farmers, reports the 
Times. Supermarkets and grocery 
stores across the country have 
committed millions of dollars this year 
on locally grown produce.

Although Michigan grocers see 
the benefits of local produce, some 
urban-area customers still don’t 
choose to purchase fresh Michigan 
produce as often as shoppers in 
other parts of the state. Plus, if 
demand is low, urban stores won’t 
stock the perishable items. To break 
this cycle, AFPD and the Michigan 
Department of Agriculture’s Select 
Michigan division launched a 
program this summer called 
“Buy Local, Eat Fresh.”

"Some people thought all peaches come from Georgia, 

so I used this as a good teaching opportunity," said 
WSU nutrition student Laurel McKenna, who sampled 

products at Parkway Foods.

“The program focuses on 
promoting healthy eating 
habits and teaches consumers 
the benefits of eating fresh, 
locally grown food through 
nutrition education,” said 
AFPD President Jane Shallal.
"The idea is to create a 
sustainable distribution 
system connecting Michigan 
farmers and food producers 
with wholesalers, distributors, 
retailers and communities in 
these targeted urban areas,”
Shallal added.

On the first two Saturdays of every 
month, from July through November, 
nutritionists from the City of Detroit 
Department of Health & Wellness 
and Wayne State University’s 
Nutrition and Food Science Program 
are offering samples of locally 
grown produce along with suggested 
recipes and nutrition advice at nine 
urban Detroit grocery stores and one 
store in Pontiac.

Eddie Bahoura of Save-A-Lot on 
Baldwin Road in Pontiac, said that

providing healthier choices 
is good for everyone.
“Plus, buying local helps 
to keep our local economy 
going,” he added.

Mike Shina and Jack 
Hermiz of Krown 
Supermarket in Detroit 
said the program was 
very well received at their 
store. “It’s always good 
when we can provide 
information to help our 
customers stay healthy.

Food Facts
Only three vegetables -  iceberg lettuce, 

potatoes (sold in the form of chips, frozen and 
fried) and tomatoes (sold canned) -  make up 

nearly half of the average American's diet.

Today, our food travels up to 2,000 miles 

before it reaches our plate, a dramatic increase 

over the last few decades.

In 2003, transportation made up 27% of U.S. 

greenhouse gas emissions.

The sooner a vegetable gets to your plate from 
the farm, the higher nutritional content it will 

have, not to mention better taste!

Buying locally means that you know your food 

is safe, and provides greater accountability 
and choice.

If Michigan's farmers were able to double or 

triple the amount of fresh produce they sold 
within the state, up to 1,900 new jobs could be 
created in food processing and distribution.

Buying local means a greater opportunity for 

environmental protection through an increase in 

crop diversity.

Since the 1930’s, America has lost 4.7 million farms 

through the use of machinery and pesticides.

Between 1989 and 2003, the number of America’s 

farms stayed the same, but the number of very 
large farms increased dramatically.

American farmers earned less on their 
crops in 2002 than they did in 1969, despite 

doubling productivity.

Save-A-Lot owner Jerry Rabban, with W SU nutrition 

student Maria Franklin in Jerry's Fenkell store.

Plus, they really liked the zucchini 
bread,” said Hermiz.

“Right now, our weekly circular’s 
whole front page is produce,” said 
Jerry Rabban during the third week 
of the program. Rabban is the 
owner of a Detroit Save-A-Lot. “As 
far as Save-A-Lot’s promotions of 
Select Michigan products, customer 
response is good. We are always 
going to promote Michigan.”

Louie Nona of Parkway Foods in 
Detroit is committed to the program 
and to buying more locally grown 
produce. “We see a real benefit to 
working with Michigan farmers and 
producers. With the increasing costs 
of transportation, buying local just 
makes sense,” he added.

One of the most important outcomes 
of the Buy Local, Eat Fresh campaign 
has been to expand the base of 
support from the independent grocery 
stores to increase the availability of 
local produce and promote the benefit 
of these products to their customers, 
said Select Michigan Program 
Representative Melinda Curtis. “This 
campaign is helping to bring the 
community together to solve food 
access issues. Real change begins 
with collaboration and that’s what this 
program is doing.”

lilm* Wave Smoothie
Whirl up a quick energy booster any time1 

INGREDIENTS:
• 2 cups fresh, Michigan blueberries 

1 6-ounce container vanilla or other 

flavored low-fat yogurt

• 1 cup fruit juice (orange, pineapple or apple

DIRECTIONS
In the container of an electric blender, place 

blueberries, yogurt and fruit juice; whirl until 

smooth Serve immediately.

Yield: 3 cups (3 servings)

Per Portion: 141 calones, 31 g carbohydrates

1 g total fat (0 5 g saturated fat); 2.5 g fiber 45 

mg vitamin C; 360 mg potassium

Grilled Zucchini
If you have lots of Zucchini left over, 

try this easy recipe.

INGREDIENTS:
• 1 large Michigan zucchini

• 1/4 cup Italian-style salad dressing

DIRECTIONS:
• Slice zucchini into 1/4 inch slices or 

lengthwise spears. Toss in a Ziploc bag 
with Italian dressing and mannate for 112 

hours in refngerator.
• To cook zucchini, preheat grill to medium- 

high Place zucchini on grill, use spray 

water bottle for taming any flames that 
shoot up After about 4 minutes, check for 

grill marks, and rotate zucchini a quarter 
turn Cook 3-4 more minutes on first side 

Turn zucchini to second side and cook abort 

4 minutes more, or until zucchini softens and 

browns Serve and enjoy (For a tasty 

addition, top zucchini with some grated 

parmesan cheese while still hot)

Reedy In 10 Minutes

Yield. 3 servings

Farmers Food Center owner, David Najor, with 
WSU nutrition student Cindy Gamboa.
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AFPD continues to work hard for you!
, Aether it is educating your employees on the alcohol sales, testifying at Congressional hearings, or developing purchasing 
> rograms to save you money, AFPD is here to assist the independent retailer. Here is a brief rundown on some of the projects that 
k have been working on over the past couple of months:

Michigan Update Ohio Update
> iquor store audits

FPD met with accountants who have outlined an issue regarding State o f M ichigan sales audits on

> juor stores. The State o f M ichigan audits have contained inaccurate information and the time frame 

i >r responding to audits is unreasonably narrow. A strategy to address the issue is being developed.

FPD will be tracking this practice and challenging methods w ith the Department o f Treasury.

Meeting with Marathon Petroleum
1 FPD attended a meeting with Marathon Petroleum personnel where the status o f the oil industry 

' 'as discussed. Bill McCleave is the new marketing manager, replacing Tom Kelley, who has moved 

; another assignment Marathon expects continued tight margins, but is spending almost $2 billion to 

I xpand and upgrade the Detroit refinery to  process heavy, tar-sand crude oil from  Canada. This action 

ill provide a more stable supply o f product in the Michigan market.

iovernor Granholm’s Energy Summit
.FPD attended a meeting convened by the G overnor o f M ichigan to d iscuss a lternative  fuels/ 

ower The main topic o f the meeting was centered around a proposal to choose the power we use 

or different applications. We discussed the need to save liquid fuels fo r transportation needs, while 

tilizmg stationary power (solar, wind, nuclear, e tc.) fo r stationary app lica tions MEDC is moving 

onward to help develop this philosophy w ith  energy providers.

Sas sales tax issue

FPD met with representatives of the Michigan Department of Treasury to discuss the effect of sales tax rates 

md the collection process as it relates to gasoline purchases/sales The sates tax rate applied to an increasing 

etail price per gallon of fuel doesn't seem to be understood by the motorist, and appears to provide a windfall 

or the state We asked that this matter be addressed, perhaps with a cents-per-gallon cap.

Ohio CAT Tax

AFPD sta ff and our Ohio lobbyists have been working w ith an accountant 

to  deve lop factua l num bers in regards to  the  O hio CAT tax to dete rm ine  the 

increase in revenue enjoyed by the state  o f O hio when applied to  petro leum  

sales. AFPD continues to co llect in form ation from  its m em bers and is 

presently preparing a report that w ill be presented to  the S ta te  Treasurer 

and o ther Ohio state  offic ia ls. This is an ongoing pro ject to obtain fa ir and 

equ itab le  app lica tion o f th is devastating tax.

Short fuel deliveries
AFPD has received notice from  several Ohio re ta ilers tha t fee l the ir fuel 

deliveries are short o f the  gallons tha t are invoiced. We have d iscussed the 

issue w ith county auditors in Ohio and have requested they ana lyze and 

review  the in form ation at the affected sites.

Workers’ Comp premiums

AFPD m et w ith ranking o ffic ia ls  from  the  O hio Bureau of W orkers 

Com pensa tion  to  d iscuss the  adverse  e ffects  o f p roposed  decreases in 

W orkers Comp prem ium  d iscoun ts, su ccesso rsh ip  issues, and expand ing  

the  tim e fram e w indow s to jo in  G roup Rated p rogram s. It was recently 

announced tha t the Bureau Board o f D irecto rs  voted to  cu t the group rate 

from  85%  to  65% over a tw o -year staged reduction  o f the  G roup C red ib ility  

Table. AFPD is opposing  th is  and w ill keep the  m em bers updated with 

add itiona l news. We fee l som e progress was m ade tow ard  d im in ish ing  the 

adverse e ffects o f these regula tions.

3ress conference on gas calibration

FPD assisted in arranging a press conference where the G overnor and the Departm ent o f 

'S'iculture/Weights and Measures D ivision dem onstrated new and im proved gaso line calibration 

equipment. The new equipm ent w ill enable inspectors to  perform  ca lib ra tion inspections faster, 

esultmg in less "down-time” for the  retailer. And w hile  most inspections are orig inated by motorist 

somplaints 92% of the locations were found to  be in compliance.

Michigan Food Policy Council

*FPD was appointed by G overnor Granholm  to serve on the attended the Food Policy Council. 

r " Michigan Department of Agriculture is d irecting the council's efforts to expand business and 

obs across food-related sectors in the state, and increasing access to fresh and healthy Michigan- 

5r°wn foods for school children, low-incom e fam ilies, a t risk seniors and inner-city residents. The 

ccvncil will also work on promoting M ichigan-grown and M ichigan-processed foods and identifying 

=?”ategies to enhance connections between Michigan growers and M ichigan food outlets.

M|chigan Department of Ag -  Weights & Measures Seminar
s,aff attended a seminar which addressed accurate packaging, operator responsibility, tare 

^ 9hts, quality assurance practices, basic labeling and what's at stake for food retailers.

Mlchigan Recycling Partnership Annual Meeting
* * a of this council, AFPD staff met to d iscuss strategies for the coming year regarding 
^  M l expansion efforts

^h'gan Department of Community Health -  WIC Meeting
J staff legal counsel and Karoub lobbyists met with representatives of Governor Granholm's office

'V|0 lc discuss non renewal of some WIC contracts.

AFPD negotiated an upgraded Dairymens Ohio milk program

An increased rebate percentage, plus a cents-per-gallon rebate to be paid 

quarterly was contracted. This increase in rebates makes the Ohio dairy program 

even more advantageous for our participating members.

Scholarships for Ohio students

AFPD staff greeted members and potential members at the Liberty-USA/AFPD 

golf outing in Medina, Ohio and raised enough money to award four $1,000 

scholarships in Ohio.

Cleveland Plain Dealer meeting

AFPD board and s taff met w ith the editoria l board o f the  C leveland Plain 

Dealer to enlighten them about issues relating to the  gaso line re ta ile r and 

small businesses. C redit card fees, workers’ com pensation issues, fue l quality 

testing, and gasoline margins were top ics o f discussion. We persuaded the 

board to consider AFPD the ir “go-to ” association when they need input about 
issues affecting our industry.

Workers’ Comp Advisory Council

AFPD continues to attend W orker’s Compensation Advisory Council 

Meetings. These meetings are very educational and provide needed 

information fo r employers.

Credit Card Fees

AFPD continues to m onitor and support HR5546 (C redit Card Fa ir Fee Act). 

This piece o f legislation has also been introduced on the Senate side and 

we are also in the process o f writing legislation fo r a B ill in the State o f Ohio. 

The CCFFA is a very promising piece o f legislation and members should 

contact the ir legis lator and ask fo r the ir support.

Northern Michigan Member Tour
kFF’D staff spent a week calling on Northern M ichigan members and non-members. These retailers 

w e  advised of recent legislative issues and pending bills.
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Speedy ATM is growing fast
By Kathy Blake

Speedy ATM is becoming a fast 
favorite with retailers in Michigan, 
Ohio and Kentucky. Stasi 
Michailidis, a young entrepreneur 
from Columbus, Ohio, started the 
ATM provider company in 2006, 
touting no cost to retailers. "I started 
the business because my uncle 
owns a gas station and he was being 
charged a lot of hidden fees for 
having an ATM machine. I decided 
to start my own company that is 
completely free to the retailer.'

There is no need to purchase 
equipment, phone lines or pay fees, 
SPEEDY ATM does everything and 
gives the retailer a per-transaction 
cut of the fees charged to customers. 
According to Stasi, the usual customer 
fee is a standard rate of $2.50 to $2.75 
per transaction in Ohio and Michigan.

“I buy the ATM machines, install 
them, service them and fill them with 
my own money. I even pay for the

phone lines and pay the retailer per 
transaction. Retailers have zero to 
lose," said Stasi. Speedy ATM has 
employees across the country to 
service and fill the machines.

“It really brings customers in to a 
store and it also saves retailers huge 
credit card fees when customers pay 
with cash," said Stasi.

A young, ambitious man, Stasi 
started the Speedy ATM company 
on his own. “It grew pretty quickly. 
I was able to find and employ 
five companies in other states to 
grow the business. We do hotels, 
anything that has a lot of foot 
traffic, such as convention centers. 
We served the Greater Columbus 
Arts Festival,” Stasi added.

Speedy helps retailers grow 
their businesses while delivering 
convenience to their customers. 
Having an ATM brings customers 
into a business. “There really is no 
cost to the retailer. We take away the 
headache for retailers of having to

loin our Group.
It w il l s a v e  y o u  t im e  a n d  m o n e y .

Period.

Workers Comp 
Insurance 

Pay as you Go!

Our Group Rate for 
Blue Cross: $367

ConsolidatedEmployers.com

866 - 931-6061

Let's talk coffee.

212 River St.
P.O. Box 538 

Elk Rapids, Ml 49629

24780 Hathaway 
#302

Farmington Hills, Ml 
48335

1 The fastest 
growing brand in New England 

' Roasted from the finest 
Arabica beans in preferred 
varieties and flavors 

' Industry best merchandising 
program

* Rebate program
* Free coffee program

N ew
ENGLAND
COFFEE
N sw  England C offee  C ompany  

M A 02MS • 800.225.JSj7 
ww.NewEngl a od Coffee .com

D e l a w a r e  M a r k e t

keep cash stocked. It’s safe, discreet 
and free, and insured as well,” said 
Stasi.

Stasi purchases Tranax or Triton 
ATM machines for his retail partners 
to use. The machines are stand­
alone, 4 feet tall, and 18” wide by 
24” deep. He says he can have an 
ATM delivered and set up within 
two weeks of order. Speedy also 
provides toppers and neon signs for 
windows, free of charge.

Stasi comes from a family of 
entrepreneurs. His mother and father, 
Anita and Bill Michailidis, owned 12 
restaurants in partnership with other 
individuals. The eateries were located 
in Columbus, Dayton and Canton, 
Ohio and included the Boulevard 
Grille, a contemporary cuisine 
restaurant and bar in Columbus.
“My mother ran restaurants for 28 
years,” Stasi commented proudly. 
“Service really is everything, and 
we’re service people”

One of his parents’ partners was 
AFPD member Jim Mandas, who now 
owns Broadway Market and Cafe of 
Columbus.

This year, Stasi and his father 
purchased a BP gas station, called 
the Delaware Market and Cafe in 
downtown Delaware, Ohio. They 
plan to tear down the building 
and build a new 3,000 square-foot 
convenience store and 3,000 square- 
foot adjoining restaurant and retail 
space for rent. The Michailidis’s 
will keep the 13 existing gas pumps.

“We’re the only station with diesel 
for ten miles, we want to provide 
the city with a nicer store and more 
ammenities” said Stasi.

And of course the convenience store 
will have a Speedy ATM for customer 
convenience.

For more information about Speed) 
ATM, call Stasi Michailidis at (614) 
226-2027 or visit the company 
website, www.spieedyatm.com.
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A Game So Big - It's Madness!

•  II >1,000,000 prizes -  more than ever before in 
Hichiqan Lottery history!

•  More than U  million prizes totaling over 
133 million

•  A 330 prize guaranteed in every book

Wild Retailer Prizes!
The first Wednesday of each month, from October 
2008 through March 2009, a retailer drawing will be 
conducted. Every book of Million Dollar Madness that 
you settle automatically earns you an entry into the 
next drawing.

*6  will win $10,000 
*9 0  will win $1,000 
* A total of $150,000 in retailer prizes

Crazy Commissions, too!
W II  earn $.60 on each ticket sold 
Over $3,000,000 in total commissions

IT 'S  H O W  M IL L IO N  D O L L A R  FU N  ... IS  D O N E!
MO I in 6  25. M S. I in P .  S2t> I in IK. VUI I in 35; *40: I in 4; *51). I in 159. MOO I in 3K.J: *250. I in I.42W; 5 1 t*«> I in 30.000: MO.HOn I in 225.0«M»; I .fKHMMKi I m 40U.OMI 

! 05 Odds <»| winning a pn/.e .hkJ ihc number ol winning tickets produced arc established before ticket sales hcyin and w ill change as prizes arc w .«  Tickets nu> conunue to t *  sold after all 
r pn/es base tven claimed Visit our wcbMte for rrmamin,! top prizes. I f  >ou bet more than you can afford to lose. >ou ve put a problem < all I #10-2711 7 l p  for confidential help
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AFPD Turkey Drive -  28 years of giving
As the holiday season approaches, 

the AFPD Turkey Drive Committee 
has pledged to put a turkey on 
the Thanksgiving table of 2,(XX) 
Metro Detroit families that may not 
otherwise enjoy this special meal.

This is an Associated Food &

Petroleum Dealers tradition that 
started 28 years ago and each year the 
list of charitable groups that ask for 
turkeys grows. There are many more 
requests than we could ever fill.

Thanksgiving is a time to reflect, 
give thanks and help those who have

less. We are asking you to pitch in.
A $2(X) donation to the AFPD Turkey 
Drive will provide turkeys for 20 
families! When you consider that 
each turkey serves about 12, that’s 
Thanksgiving turkey for 240 people!

We need your help. It is truly

heartwarming to be a part of our 
annual Turkey Drive and to know 
lhat together, we have brightened 
the day for 2,000 needy families. To 
make a donation, please fill out the 
form below or call Cathy Willson at 
(800) 666-6233. T hank You.

N a m e __

B us ine ss

A d d re ss

P ho n e

Em ail

Yes! I want to provide Thanksgiving dinner to needy Metro Detroit families.

Payment Method:
By check:

M ake  c h e ck  p aya b le  to  A F P D  T u rke y  D rive  and 

send  th is  fo rm , w ith  y o u r ch eck , to:

A F P D  T u rke y  D rive  

3 04 15  W . 13 M ile  R oad 

F a rm ing ton  H ills , M l 4 8334

By credit card:

C irc le  one : M C  V isa  C a rd  N u m b er

E xp ira tion  D a te :___________________  V -C ode  # (last 3 d ig its  on back o f card).

I will provide Thanksgiving turkeys for:

______ 20  fa m ilie s  a t $ 20 0  ______ 100 fa m ilie s  a t $ 1 ,000

______ 4 0  fa m ilie s  a t $ 40 0  ______ O the r

______ 50 fa m ilie s  a t $500

S ig n a tu re ______________________________________________________________________

Fax to AFPD at (866)601-9610

We can save

Up to $ 5 0 0 .
'sjfince Ihcer*'tier cy Ant: Out insurance Assccetiw Family O' Companies

Switch to AAA and save 
big on car Insurance.

AAA has numerous benefits and services designed to 
save you time and money. Like outstanding 

coverage,competitive rates, 24/7 claim service an0 more. 
The best part though? Members can save up to $500 
annually --- maybe more— on car insurance. Give AAA 

a call. We take care of our members.

ACCELERATING U."

Call Us Today For A Fast And Free Quote

Gayle Prather
Sales & Service Agent 

719 Griswold Ste 170 Detroit Ml 48226 
1(313)237-5430 (800) 934-8209 Ext.22474 

Rlease Ask About The AFDP Member Discount I
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New products from our members...
“Hulk-Out with Hostess” launches in October
Hostess is partnering with the October DVD release o f the 

new Incredible Hulk movie by renaming their Scary Cakes,

Hulk Cakes." In addition, there will be a $1 million Halloween 

Sweepstakes and a $4 rebate offer to further promote the product. 

The sweepstakes and the rebate will be offered on multi pack 

canons of Hulk Cakes. Twinkies, Chocolate CupCakes and

Donettes. These products will all carry the Hulk graphics.

Phase one, which includes the $1 million consumer sweepstakes 

and $4 rebate, will run from September 29 through October 26. 

Then, from October 27 through mid-November new packaging 

graphics will be released and the second phase will continue 

w ith the $4 rebate offer only.

Introducing Nature’s 
Pride premium bread

Starting in October, Interstate Brands will 

roll out a new line of bread -  Nature's Pride. 
The new line is 100 percent natural, premium 

bread with no artificial flavors, colors or 

preservatives Furthermore, it contains no 
high fructose com syrup, o r trans fats.

There are bw categones of Nature s Pride 

bread: 100% Natural and 100% Natural Whole 
'Trams. The 100% Natural varieties include 

Country Potato, Country Buttermilk, Honey 

riheal Country White and 100% Whole W heal 

The 100% Natural Whole Grain varieties 
ndide Whole Wheat, Healthy Multi-Grain, 12 

Oram Stone Ground Whole Wheat with Honey, 
Nutty Oat 7 Grain and Double Fiber.

Nu South Lemonade 
offers variety
Started in 2005 by United Beverage Group 

o' Atlanta, Nu South Lemonade is on the fast 

!rack Just three years ago, the company 
sokj 2,000 cases of flavored 

^onade to 100 stores 
Today they have sold 

0vef 500.000 cases and 
**  Seated in over 25,000 
flatter stores nationwide

fa n s  Detroit Business 
the Atlanta Business 
onicle both commended 

Nu South on its innovative 

which include:
^'ueberry iced Tea, Peach,
•ranberry Strawberry,

* ^ 9 0  and traditional 

-^nonade All flavors are 
Ratable through Intrastate 
bstnbutors and retailers 

50 percent margins 

® a*Wonal information 
•T̂ sewsii
* " *  nus°uthlemonade.com.

bcbsm .com
Blue C ross 
Blue Shield
o f M ichigan

A nonprofit corporation and independent licensed 
of the Blue C row  and Blue Shield Association

When it comes to your security and peace o f mind, no insurance 

company is as com m itted as Blue Cross Blue Shield o f Michigan.

We've been here since 1939, providing unmatched access to  doctors 

and hospitals. We accept everyone, regardless o f medical history.

In times o f transition and uncertainty, we've been here —  committed 

to Michigan, committed to  you.

As your needs change — as life changes — you can depend on the 

nonprofit Blues to  be here, no matter what.

To sign up today or for more 

information regarding benefits 

and rates on Blues plans available 

to  Associated Food & Petroleum 

Dealers,call 248-671-9600.

isA F P DASSOCIATED

FOOD tt PETROLEUM DEALERS, INC.
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M embei

S C A D A  S Y S T E M S  S E C U R IT Y  is yo u r tru s te d  p a rtn e r in D ig ita l V ideo Surve 
O u r sp ec ia lis ts  p ro v ide  the  righ t so lu tion  fo r  yo u r b us in e sses  security needs 

A fte r lis te n ing  to  yo u r needs, w e  w ill p ro v ide  you  w ith  a FR E E  custom  quote \h 
lies  w ith in  y o u r budget. O u r g oa l is  to  m a ke  p urcha s in g  a security  system ee 

O u r p ro fe ss io na l a dv ice  and  s u pp o rt m ake  the  d iffe rence.
O ne  so u rce  fo r  re liab le , p roven , and  u nm atched  p ersona lized  service

A rootin’ tootin’ good time was had by all at the AFPD Country 
Western Picnic & Beach Party

On Sunday. July 
S  27. about 200 AFPD

rv M l  members and family
H  converged at Kensington
1 \M I  A  Metro Park for a summer 

picnic. The idea was 
to bring members and 
their families together 

in an informal atmosphere to get to 
know each other better, enjoy some 
good food and have some fun. Upon 
arrival, AFPD President Jane Shallal 
presented each guest with a cowboy 
hat and bandanna, in keeping with 
the Western theme. Country songs 
set the tone and beautiful blue skies 
prevailed as AFPD members enjoyed 
the day in the park.

Board Member John Denha brought 
his family to the event and commented 
that it was an excellent party. "Earlier 
this year the board discussed different 
events and I thought a picnic would be 
fun,” he explained.

Ronnie Jamil, AFPD emeritus 
director, complimented Jane Shallal on 
an excellent job coordinating the party. 
“The food is fantastic. 1 think we 
should do this every year!” he added.

Great food kept the 

picnic goers happy1

AFPD President Jane Shallal (right) with 
picnic patrons Augeen Kalasho (left), 
Bushra Mansour and Dr. Jacoub Mansour.

AFPD Chairman 
Chns Zeban 

his 
wife

The AFPD staff and fam ily members enjoyed be 
day as well (I to r) Christi Moll, daughter of Cathy 
Willson, Mary Davis (seated, wife of Harley), 
Cathy Willson, Harley Davis, Jim Willson (seated, 
husband of Cathy) and Ed Weglarz.

The John Denha family The Jamil fam ily (including Mom) enjoyed 
some time together. Who invited these outlaws?

Superiority! Stability! SimplicityI • Licensed, Bonded 4 Insured
ie cu r ity  IT & C o m p u te r • T im e  A tte nd a nce  • A ccess  C ontro l • Networking & Cabling 

Te lephone K ey S ys tem s & P ark • S e rv ice  & S up p o rt • C C T V  • Point o f Sale

^  SCADA SYSTEMS
Scan C ontro l & Data Com m .

18611 W. Warren Ave. • Detroit, Ml 48228 
Phone: 3 1 3 - 2 4 0 - 9 4 0 0
e-mail: mike@scadagroups.com

1-866-66 SCADA (72232)

BANK
Of MICHIGAN

Call B a n k ichi

helpcan pyou save mone 

free checking an y SIS

MIKE SARAFA
President and CEO

30095 N orthwestern Highway • Farm ington H ills, Ml 48334

248.865.1300

"  Federal regulations brill the number of transfers and withdrawals to six (6) per month, including only three (3) Money Market Checks 
Transfers and withdrawals made in person, by mad, by courier or via ATM are unlimited APY effective 2/16/07 Fees will reduce 
earnings ‘APY refers to Annual Percentage Yield II balance falls below S25 000. Inierest Ter will adjust please call for details FDIC
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Take a spin with renewable energy... 
choose DTE Energy's GreenCuifents
Ever wish you could do something good for the environment? Now you can.

Sign up for GreenCUrfenfsM, the new renewable energy program from DTE Energy.

By paying just a few extra dollars a month, you'll be helping promote the use 
of environmentally friendly energy, generated in Michigan, through wind and 
bioenergy resources.

Increasing the use of renewable energy will reduce our dependency on fossil fuels, 
decrease carbon dioxide emissions, cut down on pollutants in the air we breathe 
and leave a cleaner, healthier planet for future generations.

S M

DTE Energy is committed to minimizing the impact we have on the environment. 
And we believe GreenCurrenfs M is an important step on that journey.
We hope you'll join us.

Sign up for GretwCUnenfs™ today!

Go to www.GreenCurrents.com 

Or call 866-207-6955.

DTE Energy*

T h e  P o w e r  o f  Y o u r  C o m m u n i t y  e = D T E *
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Michigan Lottery's conversion to new system is underway

By M. Scott Bowen 

Michigan Lottery Commissioner

The process of converting the Lottery 
to a new computer and terminal 
system is underway and many retailers 
have already been visited by GTECH 
technicians. They are installing satellite 
dishes, which will allow for faster and 
more efficient ticket transactions, once 
the new system is fully operational in 
April 2009.

The transition should be seamless 
and from the Lottery customers’

perspective, the only difference will 
be better service. Not that we want to 
minimize better service because that 
is certainly important, but our goal 
is to have a smooth conversion that 
will not be disruptive to our retailers 
and our players. Customers will see 
a difference in the Lottery terminals, 
as the familiar orange ones will be 
updated with newer, more powerful 
looking units. They will also be able to 
take advantage of ticket checkers at all 
retailer locations. Flat screen monitors 
will also be added to relay jackpot and 
transaction information.

The conversion to the new system 
will be long and detailed and will 
certainly involve much more than 
just new terminals and over the 
course of the next few months, 
we’ll continue to provide you with 
updates on the progress.

Liability Cap

Although 8-8-0-8 has come and 
gone, the Lottery will continue 
to monitor the liability of wagers 
of popular numbers in the Daily 
4 game. When the liability on a

particular combination exceeds $40 
million, wagers for that combination 
only, for that drawing only, will 
be temporarily stopped. This is 
necessary to prevent the depletion of 
Lottery revenues that would occur if 
an enormous liability had to be paid. 
As you know, the Lottery’s primary 
goal is to raise money for public 
education in our state, and if certain 
numbers are drawn, the Lottery’s 
annual contribution to the School Aid 
Fund could be severely impacted.

New Instant Games

Don’t forget that the $10 Million 
Dollar Madness ticket went on sale 
Friday, Aug. 29. Retailers should 
be carrying plenty of inventory 
because not only is this game 
heavily advertised on television 
and radio, but every book of tickets 
settled earns an entry into a drawing 
pool from which one lucky retailer 
winner will be selected to receive 
$10,000 cash! Fifteen additional 
retailers will receive $1,000! Six of 
these drawings will be conducted 
between October and March 2009.

Tickets launched on September 
15 include $50s Fiesta ($1) and Hot 
Slots Multiplier ($5). The Fiesta 
ticket includes over 15,000 prizes 
of $50 and Hot Slots has nearly 
$6,000,(XX) in total cash prizes.

An Invitation

Do you have ideas or concerns 
about your Lottery business that you 
would like to share with the Michigan 
Lottery? Well, your chance is here.

Retailers are welcome to join Lottery 
management in a series of advisory 
discussions that begin in October. We’d 
appreciate getting your opinions on 
what is currently working, what isn’t 
- and what you'd like to see happen 
in the future. As a valuable partner 
in making the Lottery a successful 
business, we want to hear from you.

If you are interested in participating 
in these discussions, please contact 
the Lottery's Marketing Divisional 
(517) 335-5621. We will take your 
name, business name, phone number 
and your email address. You will be 
contacted when a meeting in your area 
lias been scheduled.

Michigan Wine Competition 
results announced

East Lansing was awash in Michigan 
wine, as 24 wine experts from around 
the country and across the state gathered 
in August for the 31st annual Michigan 
Wine and Spirits Competition. Judges 
included two Master Sommeliers, 
internationally known wine writers, 
winemakers, and knowledgeable 
retailers and restaurateurs.

Master Sommelier Madeline Triffon 
and wine writer Ron Sober also 
praised the overall quality of the 
wines. “The wines are very good, 
from an international standard, 
not just compared to other similar 
regions,” said Sober. Triffon added 
that “Michigan has come a long way. 
Each flight had notable wines; the 
tasting experience was a pleasure.”

Thirty-four of the state’s 56 wineries 
entered 346 wines for this year’s 
competition, which is open only to 
wines produced from Michigan grapes 
and other fruit. Gold medals were 
awarded to a wide variety of wines—

from bone-dry reds to deliciously 
sweet ice wines—from all of 
Michigan’s major grape-growing areas. 
At the end of the day, judges awarded 
the top “Best of Class” awards to five 
wines from a group of 39 gold medal 
and eight double gold medal winners.

The top award-winners are:
B est o f C lass Dry W hite:

Chateau Fontaine -  2007 Dry White Riesling

B est o f C lass Dry Red:

Longview -  2007 Rustic Red

Best o f C lass Sem i-D ry W hite:
St. Julian -  2007 Braganini Reserve 

Traminette

Best o f C lass Dessert W ine:

Brys Estate Vineyard and Winery -  2007 
“Dry Ice” Ice Wine

Best o f C lass F ru it W ine:

Mackinaw Trail W inery -  Razz Berry

Also, Bowers Harbor Vineyards won a Judges' 

Merit Award for their 2007 Pinot Noir Rose.

Spartan Stores appoints 
CEO successor

■

Michigan-based retailer Spartan Stores, 

Inc. has appointed Dennis Eidson as chief 

executive officer. Eidson will succeed 

current CEO Craig Sturken who will 

continue in his role as executive chairman 

of the board until October 15.

Currently president and chief operating 

officer, Eidson will also continue in his role 

until the effective date. As CEO, he will 

focus on developing and executing the 

board-approved, consumer-centric business 

strategies and leveraging the company's 

hybrid business model.

"Dennis Eidson has my full and enthusiastic 

support, along with the Board of Directors, 

and most importantly, the full support o f our 

entire executive management team. Dennis 

has more than 32 years o f grocery industry 

experience and keen insight into the unique 

markets that we serve because he has 

worked in the Midwest region throughout his 

career. I have been working side-by-side 

with Dennis in the grocery industry for mote

than eleven 

years and am 

confident in 

his ability to 

successfully 

lead our 

Company 

well into the 

future," said 

Craig Sturken 

in a memo to 

Spartan employees.

Eidson joined Spartan Stores in March 2003 

as executive vioe president of marketing ad  

merchandising before being appointed to • *
board of directors and as company presdat

He has accumulated around 32 yeas of 

grocery industry knowledge and experience 

and held the position of divisional 

and CEO of the Great Atlantic and P 

Tea Company's Midwest region, before 

joining Spartan Stores.
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N E W  F L A V O R S !

Straw b erry

O ran g e  Lime

M ixed  Berry

YOU 
CRIM s w a llo w

LuujLij.ripitenergn.com

Please call your Faygo rep for details: 313*925-1600 • Fax 313*925*6311
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ASSOCIATEDaV A F P D
FOOD & PETROLEUM DEALERS, INC.

S.E. Michigan Holiday
Beverage Show

Licensees are advised that 
refusal to accept delivery 
of spirit products which 
have been ordered by the 
licensees, may result in a 
stop purchase status for a 
period to be determined 
by the Michigan Liquor 
Control Commission.

Tu e s . & We d ., Se p t e m b e r  23  & 24 , 2008

f i n a n c i a l 46100 Grand River Ave. 
Novi, Michigan 48375

Show  H ours: Ask your Sales Rep for Tickets!
Tues., Sept. 23, 2008 •  4-9 p.m. Admission Ticket Required— $12 at the door.
W ed., Sept. 24, 2008  •  4 -9  p.m. Complimentary Parking.
(1 mile west of Novi Rd., Novi) No bags allowed in or out. The law demands that

you be at least 21 years of age to attend this show.

i " Call AFPD for more information at: (248) 671-9600 ^
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AFPD 10th annual 
S.E. Michigan 

Holiday Beverage Show

Ro c k  F i n a n c i a l  
Sh o w p l a c e

46100 Grand River Ave. 
Novi, MI 48375

Tu esd a y
Septem b er  2 3 , 2 0 0 8  

4 p m  - 9 p m

We d n esd a y  
Septem b er  2 4 , 2 0 0 8  

4 p m  - 9 p m

Ask your Sales Rep for 
tickets!

‘Admission ticket 
required

$12 AT THE DOOR
No bags allowed

IN OR OUT
YOU MUST BE 21 TO ENTER

Thanks to 
our sponsor

Cool down at the U.S. Ice booth. 

Purchase ice at wholesale prices 

during the show. U.S. Ice is 

providing complimentary ice 

for all the vendors at the S.E. 

Michigan Holiday Beverage show 

this year. Thank you!

Reserve your booth today! 
Call Cathy Willson at 
1-800-666-6233 for more 
information.

Check out these new products 
and specials at the show!

All
natural 
7-up

will have 
their Holiday

specials available to 
ample at the SE Michigan Holiday 
Beverage show this year, so stop by 
lt*irbooth and talk with Joe O’Bryan.

226

EUL

210

206

206

245 344

243 342

241 340

239 338

237 338

235 334

233 332

231 330

229 328

229A 326

225 324

223 322

221 320

219 318

217 316

Vhsopurf Natural Spring Water
Asles great because it comes from 
'tetf own natural source in pristine 
Yuthem Michigan. Quench your 
^  «t the Absopure booth!

ADT Video 
Surveillance
-  Theft and 
vandalism 
can cost 
your business 
millions of 
dollars each year
but with ADT Video Surveillance on your side, you can 
customize a video surveillance solution to help protect 
your business and give you peace of mind.

• Improve employee productivity and business 
efficiencies

• Deter shoplifting, employee theft and vendor fraud
• Help lower insurance costs
• Improve employee safety

To meet with an ADT Small Business representative 
that can help and determine a security solution, call 
Jamie at 248-629-3299 or stop by the ADT booth.

345 444

343 442

341 440

339 438

337 436

335 434

333 432

331 430

329 428

327 426

325 424

323 422

321 420

319 418

317 416

213 312

211 310

209 308

207 306

205 304

302

300

313 412

311 410

309 408

307 408

305 404

303 402

301 400

Show
Entrance

445 544

443 542

540

439 538

437 536

435 534

433 532

431 530

429 528

427 528

425 524

423 522

421 520

419 518

112____ 516

S!2_

S « _

51!_

539

IS1_  

H f i-

413 512

411 510

409 508

407 506

405 504

403 502

101____ 500

AFPD
Coffee
Corner

Stop by Bank 
of Michigan's
booth and ask 
how they can 
save you money 
with a free
checking analysis. Mike Sarafa, former AFPD 
president is Bank of Michigan President & CEO.

Show specials,
Continued on next page.
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New Products & Show Specials
Sample 

the five 
new flavors 
of Rip It 
Energy Fuel 

in 20 oz plastic 
bottles at the Fay go 

booth. Faygo will also 
be featuring their new 

nostalgic glass bottles of Faygo soda, 
made with 100% cane sugar.

erage *All the beverage 
sampling at 
the show 
may leave 
you hungry.
Stop by the 
Frito-Lay booth for a sample of 
their new snacks.

-HtOSTV
products. m e

Frosty Products, Inc will be 
serving Frostyogurt® smoothies and 
shakes along with the new Gelido® 
Gourmet Ice. “the world’s finest 
Italian Ice’’ at their booth. Stop 
and see their AFPD Trade Show 
Equipment specials.

Beginning its sixth year; Galaxy 
Wine Distributors is proud to bring 
select wines from around the globe 
to your store;

1. Ventisquero • Unique and fantastic 

Chilean wine

2 Arel Wine & Spirits - Candoni - Superb 

Italian wines with incredible packaging

3. Joshua Tree Imports -  Fabulous 

Australian Wines and Zinfandel’s from Lodi

4. Plus, fantastic varietals from California 

including:

Flora Springs -  Napa Valley 

Girasole -  Mendocino Organically 

Grown Grapes

• Robert Hall W inery -  Essence Paso 

Robles

• Summers -  Northern Napa Valley

• Jessie's Grove W inery -  Lodi 

Huntington Cellars -  Many of the finest 

appellations in California

• Weibel Vineyards & Winery 

-  Mendocino County Wines

• Fess Parker -  Santa Barbara County 

Cleavage Creek -  Pope valley "Live 

to  love life" (10% of gross proceeds 

o f all w ine sales will be donated to 

breast cancer research.)

• Chumeia -  Paso Robles, Napa, 

Argentina & Chile

Zing Zang Mixes

• And many more...

GENERAL WINB§?
liqiM company

With over 25 booths brimming with 
holiday beverages. General Wine & 
Liquor and Decanter Imports will 
be a popular stop. Stop by to see 
samples of their many beautiful gift 
sets for the Holidays.

H u n t  B r o t h e r s  
P i z z a

Now you too can offer hot, 
delicious pizzas to your customers. 
Hunt Brothers Pizza offers turnkey 
pizza operations for c-stores, 
including weekly service by a pizza 
consultant, inventory rotation, POS 
signage and in-store training. Find 
out more, at the show!

HYB MBS
Jayd Tags offers customized price 

tags for your liquor shelves. Jayd Tags 
will inventory your liquor shelf and set 
up your store for no extra charge. Stop 
by their booth to find out more.

JONES
P U R E  C A N E  S O D A

Jones Soda has always been about 
the people and interacting with the 
consumer. Starting with the ever 
changing photos on their labels, 
Jones Soda has created a cult 
following and a passion for their 
product. In addition to funky labels, 
Jones Soda uses pure cane sugar 
instead of high fructose com syrup. 
Stop by their booth and ask for a 
taste!

Kar’s 
Nuts is
excited to 
announce its 
new grocery 
store item, 
Sweet 
4N Salty 
Mix® in

an 8ct box! Kar’s best-selling mix is 
now conveniently sized for retailers 
to plan-o-gram on shelves in the 
breakfast snack aisle. Pantry-friendly 
packs are great for lunches and on- 
the-go snacking. Kar’s consistently 
provides Michigan retailers with 
high-quality products and dependable 
customer service. Visit their booth to 
see Kar’s new holiday items and meat 
snack promotions.

• •
W jarke tp lace  

^ S o l u t i o n s
o f  limliit'Hi)

Marketplace Solutions of
Michigan looks to be the leading 
provider of retail and hospitality 
point-of-sale systems. A stop to their 
booth will provide information on 
optimum response time, technical 
expertise, industry knowledge, 
competitive pricing, and support. 
Whether your business is small or 
large, Marketplace Solutions has a 
system for all requirements.

MICHIGAN The Michigan
Lottery will be 
exhibiting and 
demonstrating 
the benefits and 
highlights of 
Lottery products. 
Lottery staff will 
be on hand to 
welcome new 

retailers, answer questions, and offer 
tips on how to market Lottery games 
in your establishment.

LOTTERY

Miller Beer will be back with 
tasting of their latest products. Stop 
by their popular booth for a sample 
of something new!

Global Distribution of Livonia, MI 
is introducing their new product, Aqua 
Exotic Vitamin Enhanced flavored 
water. Their unique flavors of Goji, 
Mangosteen, Noni, Pomegranate and 
Dragonfruit will be a hit for all ages. 
With only 20 calories and electrolytes, 
weight watchers and sports enthusiasts 
will love the benefits.

Global is also introducing a line 
of cooking oils called MGL Select. 
Selection includes 100% rice bran oil. 
rice bran & coconut oil and canola 
with palm fruit. They are all healthy 
oils for the health conscious person. 
Stop by and get all the informational 
the MGL Select booth.

The Michigan 
Liquor 
Control 
Commission
will be 
available at 

the show to 
answer licensing 

and enforcement questions, sign 
interested parties up for electronic 
fund transfer (EFT) product payment 
and to provide educational matenals 
including server training information 
Please stop by for a friendly chat!

MoneyGram. 0
Money Gram offers your customers 

fast, safe, easy and affordable money 
transfer solutions, all competitively 
priced. MoneyGram ExpressPayment 
is a money transfer service that 
lets your customers send cash 
payments to businesses electronically 
Representatives will be available at 
their booth to tell you about the many 
services they offer.

Nat Sherman, manufacturer 
of America’s original all natural 
luxury cigarette, will be presenting*

Show specials,
Continued on page 24.
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Proudly sold by:
J. Lewis Cooper Spirits Co. 1- 888-440-0200
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Show specials,
Continued from page 22.

selection of its 
fastest mov ing 
products. For 
75 years,
Nat Sherman 
has catered 
to those 
who choose 

to smoke less, but better. Explore 
the profit and margin potential Nat 
Sherman products can bnng you. 
as you respond to your customers' 
selective buying habits.

A  FAMILY TRADITION IN  
------- T O B A C C O  -------

timCM I 9JQ

NATIONAL
w in ^ p ir its  corporation
National Wine and Spirits will 

take over 34 booths with an extensive 
collection of liquor gift sets and 
other unique items, perfect for the 
holidays. As always, they will 
feature the latest products and hottest 
trends in the beverage industry and 
of course, there will be plenty of 
sampling opportunities!

Red Bull
Premium Brands of MI will be 

announcing the new Red Bull Cola 
offering - Simply Cola - Strong and 
Natural! Sign up at the show for 
initial deliveries as quantities will 
be limited. Premium Brands is also 
proud to announce distribution of 
Zing Zang mixers as a new member 
of the PBM lineup. Check out the 
Red Bull booth or call Premium 
Brands at 1-877-727-0077.

dis
TOMRA

Helping the world recycle

Tomra is the leading developer and 
manufacturer of advance systems and 
products for the automated recovery of 
empty beverage containers. Stop by 
their booth to see what's new.

SCADA SYSTEMS
Scan Control & Data Comm.

Scada Systems Security provides 
peace of mind. When looking to 
invest in a security system, it is 
important to feel “secure" with the 
company that you choose. Scada 
Systems Security is licensed, bonded 
and insured. The company provides 
all types of security and surveillance 
devices and services including time 
attendance, access control, networking 
and cabling, telephone key systems 
and more. Stop by for a free quote.

Trans-con Sales and Marketing
will fill 17 booths this year with a 
large assortment of gift sets and a 
large array of beverage products that 
will be hot for the holidays.

Stop by the U.S. Ice booth and 
talk with Saad Abbo about your 
ice needs. US Ice is our ice and 
parking sponsor for the show. 
Thank you U.S. Ice.

DTE Energy*

DTE Energy’s My Energy 
Analyzer is an easy-to-use and 
understand FREE online energy 
efficiency tool that lets you 
monitor your business electric 
and/or gas use. Available at 
my.dteenergy.com, you can monitor 
your energy use right from your 
home or work computer. Visit the 
DTE booth for live demonstrations 
and a video presentation of 
MyEnergy Analyzer.

No more plastic bags in 
Ann Arbor?

Ann Arbor city council member Stephen 
Rapundalo is pushing ahead with a proposal to 
ban plastic shopping bags. Under Rapundalo's 
draft ordinance, businesses with annual gross 
sales of more than $1 million would no 
longer be able to pack merchandise in non- 
compostable plastic shopping bags. Instead, 
customers would take purchases home in 
compostable plastic bags, recyclable paper bags, 
or other reusable bags. The ordinance would apply only to bags provided at 
the point of sale, and excludes plastic bags commonly found in grocery store 
produce areas for fruits and vegetables. Rapundalo’s proposal will now goto 
the city’s environmental commission. U.S. cities, including San Francisco art 
Oakland, Calif., have banned the bags, and countries around the globe have 
either prohibited them or begun to tax them.

House passes tobacco bill
The U.S. House of Representatives 

overwhelmingly passed the 
Family Smoking Prevention & 
Tobacco Control Act, legislation 
that would give the Food & Drug 
Administration (FDA) the power to 
regulate tobacco, from cigarettes to 
new kinds of smokeless products. 
While the bill appears to have 
enough support to pass this year, 
it is unclear whether the Senate 
will have time to act, and the Bush 
administration issued a veto threat.

If the bill passes, the FDA could not 
outlaw tobacco or nicotine, however, 
it could demand the reduction or

elimination of cancer-causing 
chemicals in cigarette smoke. The 
bill would further tighten restriction 
on tobacco advertising and impose 
new federal penalties for selling to 

minors. It would prohibit candy 
flavored cigars and cigarettes, and 
would give the FDA authority to 

ban menthol.
Opponents of the bill say having a 

public health agency regulate tobacco 
would send the wrong message 
And they argue that the agency is 
overwhelmed dealing with food and 
drug safety problems, and does not 
need complicated new responsibility*

Rip it Energy Fuel launches 
20 oz. re-sealable PET bottles

Introduced in 2004, Rip it Energy Fuel has grown in 
popularity to become the nations sixth best selling energy 
drink. Now, they are introducing 20-ounce re-sealable 
PET bottles in a lineup of five new flavors: Mojito. 
Cran-Jammer, Red Zone, Code Blue and viva T-kee-la 
According to Faygo representatives, Rip it Energy Fuel # 
served overseas to the U.S. Military fighting in Baghda 

and Afghanistan, and troops around the globe have 
dubbed it a “mission tradition.”

The new bottles update the visual package otfering 
of the energy drink category making Rip its’ Energy 
Fuel easier to handle. Rip it Energy Fuel boasts an 
economical price point, offering value in a 20-ounce, 
convenient plastic bottle. For more information, contact 
your Faygo representative.

2 4  I AFPD Food & PetroleumREPORT www.AFPDonline.org

http://www.AFPDonline.org


3KYY INTRODUCES THE NEXT EVOLUTION IN VODKA. 
THE REAL FRUIT TASTE OF ALL NATURAL INFUSIONS.
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GO NATURAL
Award winning SKYY Infusions naturally infuses smooth premium SKYY Vod*a with luscious real fruit taste. Voted best tasting by the Beverage Testing Institute 
Learn rrYye at SKYY1NFUSIONSCOM
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AM I ST GROWINC 
Sim ri i Br a n  n s

M S I

Ration Gentleman Jameson Maker's Grey Goose 
Silver Jack Mai k

Source Nielsen Dnlo f 0 l  S Volume Pd Gig vs YAG 5? weeks ending May 31. 7008

A  G E N T L E M  A N  ,

D o i i S lP i
El IT  I lE R pS  W H A T  O T I IF R  FO I K S A fU ^S A Y IN C T

According to A.C. Nielsen, 
Gentleman Jack is

#1 selling super-premium American whiskey brand 

#2 fastest growing spirit brand above 50.000 cases

STOCKING. SUPER- PREMIUM BRANDS 
DELIVERS SUPER-PREMIUM PROFITS.

A G l NTLl MAN KNOWS I l l s  I IMI I S I’I I AS I I N |OV GI N I I I MAN | ACK RI Sl’ONSI HIS
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SMACKER
i Super

Serie/
KANSMACKER Super Series is a large capacity customer-operated plas­
tic, can and glass redemption center that counts, crushes and bags both 
plastic and cans. The glass is returned in the Distributors' carton/cases.

STYLE W ID TH H E IG H T  D E P TH

W/: Gla

Front Unload W/O Side Glass 

lII Rear Glass

Rear Unload W/ Rear Glass 

7 Side Glass

Rear Unload W/O Glass

The KANSMACKER MINI 3 in 1 is a compact version of the Super 
Series machine with a smaller capacity customer-operated plastic, 
aluminum can and glass redemption center that counts, crushes 
and bags both plastic and aluminum cans. The glass is returned in 
the Distributors' carton/cases. This machine can be configured in 6+ 
different possible configurations to fit almost any space provided.

S TY LE

Front Unload W /O Glass

W ID T H  H E IG H T  D EPTH

Do ( c  J J

32.5" 72" 33"

47"
VOLTAGE

110-115V 1 Ph (Standard Outlet) 
P E R FO R M A N C E /C A P A C ITY

Glass— 40/minute— Holds up to 300 
Plastic— 30-45/minute— Holds 160 

Cans— 50+/minute— Holds 720

Rear Unload W /Side Glass 53" 72" 33"

c o n T f ic T  us tor n so-dry 
n o  OBIIGATIOn YREE T R IM

VOLTAGE
110-115V 1 Ph (Standard Outlet) 

P E R FO R M A N C E /C A P A C ITY
Glass— 40/minute— Holds up to 140 

Plastic— 30-45/minute— Holds 120-200 
Cans— 50+/minute— Holds up to 480

800- 379-8666 750 LAKE LANSING ROAD • LANSING, Ml 48906 
KANSMACKER.COM

Are you in the market for o Point of Sole System? 
Then uie hare the Riyht Solution for fill of Your fleed/!

M  a  i t  r e '  D

Contact us for more information 
or a free in-store demo. •  1  I I  I l - V  /  I P -» •  I f  4 1  1 1 ^

tututu.mpsmi.com
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ClassifiedSpartan plans more stores, fuel centers

Spartan
Stores J

Spartan Stores plans to relocate 
or build up to 10 stores in the 
next three years and add 10-15 
new fuel centers. Dennis Eidson, 
president, who Spartan recently 
said would succeed Craig Sturken 
as chief executive officer in 
October, described the plans at the

company 's annual meeting 
in August. According to 
Supermarket News, plans 
for the current fiscal year 
include eight remodels 
— including five that already 
have been completed — one 
relocation and up to five new fuel

centers. The company also will begin 
construction on one new store this year.

/  Where Service, 
Quality and Price meet!

•Cube Ice 
•Block Ice 
•Crushed Ice 
•Dry Ice 
•Cash & Carry 
Department at 
Wholesale Prices 

•Best Prices in Town! 
•Centrally Located 

for Best Delivery!

U .S .  IC E  
C O R P .

10625 West 8 Mile Rd. 
Detroit, Ml 48221 
(313)862-3344 

Fax (313) 862-5892

17m Abbo Family has 
sarvad D etro it’s ice 
needs since 19041

LARGEST ICE MANUFACTURER 
IN THE CITY OF DETROIT,

with a manufacturing capacity of 
400 tons (800,000 lbs.) of ice per day!

Call the ICE LINE: (313) 862-3344

FOR SALE-O akland  County Shell gas station 
3/4 acre of property, high traffic area, off freewa, 
exit. Convenience store, car wash, gasoline and 
diesel sales. Serious inquiries only. Contact 
Joe: H (810) 229-5929, C (248) 854-1856

FAST FOOD RESTAURANT FOR SALE-Located in
nice Detroit westside area on 7 mile rd. Newt) 
remodeled, drive-thru, equipped to run, plenty 
of parking spaces. Good Investment. Owners 
looking to retire. If interested, please call Mane 
at (248) 980-4558.

SLUSH MACHINE FOR SALE-Tavlor brand slush 
machine for sale, model #349 with 4 flavored 
beverage cylinders that feature automatic defrost 
and power saver. Can provide you with start-up 
supplies such as plastic cups, lids and straws 
Asking $9,999.00 firm. Please call Jay or John 
at (586) 757-2130.

DRY STORAGE WAREHOUSE-Reasonable rates 
Call (313) 491-1500.

STORAGE-L iq uo r, beer and wine storage 
Licensed since 1946. Call (313) 491-1500.

NEED EXTRA DRY STORAGE?-Fam ily owned 
Westside Cold Storage for dry or freezer space 
Located at 3340 trumbull Ave., Detroit Ml 
Accessible Monday - Friday 7:00am to 3:00prr 
Reasonable rates, easy unloading/pickup and 
protected by Guardian Alarm. Call (313) 961-4783

FOR S A L E -Michigan thumb area convenience 
store. Beer, wine, lottery, gas, food & property 
Call (810) 387-3390 or (810) 387-0154.

LIQUOR STORE FOR SALE-Located  in Muskegcr 
(West Michigan). Busy Location. Must set 
owner moving out of state. Asking $329,000 
Serious enquiries only. Call (231) 288-0532

FOR S A L E - Self serve rotisserie chicken warm®' 
marinading machines, pannini maker, 5hp 
Hobart meat grinder, ice table, 4 ’ cigar humidor 
soup station, compressor, gas heater, blower 
carts, commercial cooking pots, pans, deli trays, 
shelving & more! All in excellent condition, must 
sell. West Bloomfield, Ml. Call (248) 626-2662 
ask for manager.

FOR SALE—  4 acre commercial lot, more available 
level, vacant. Roscommon County, Ml. Possible 
supermarket location in the center of town 
$295,000 please call (989) 389-1428.

FOR SALE—  5 plus acres with 25,000 sq. ft. «t* 
and storage building with phone, electric and 
natural gas. In the center of town. $495,Off 
please call (989) 389-1428.

FOR SALE—  Alma, Ml. 14 plus acres* 
expressway with 6 on & off ramps. Goctf 
building site, class A road. Natural gas at tw 
street and electric on the property. $495,000 ■' 
best offer, please call (989) 389-1428.

FOR SALE—  Price Reduced!! Bakery & pizza $W 
since 1961. 8-door walk-in cooler. Hiah traffic 
area in St. Clair Shores. Building and business 
included. Will consider leasing building. A must 
see. Call Paul Mulier at (586) 212-3138.

STATION FOR SALE -  Great location (N/W Columbia 
Ohio): Retail gasoline station with convenierc* 
store and auto repair. Serious and cormoem 
inquiries only please. Call (614) 580-8505.

PJU1ETS WANTED— Detroit Storage Co. Freer** 
up. Call (313) 491-1500.

KITCHEN HOOD FIRE SYSTEMS AND E X T IN M ® *?
Low discount pricing to all AFPD mermtf^ 
New installs, remodels, inspections, recna^ v 
and testing. Also servicing auto pamt doo 
and gas stations. All brands: A n s u U ^ K ^
Range Guard.___Servicing soutnegg,
Michigan 24/7. Call Alan Ross at GALLAGHtMichigan 24/7. (Jail Alan hoss ai 
FIRE EQUIPMENT-800-452-1540.

WE NEED-Outdated, close dated and dog - 
tinued products—food, candy, juices, etc 
Phone (313) 491-1500. 100% tax wnte-on w  
available.
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AFPD M em bershipPR O G R A M S

As an AFPD member, you are provided with a wide range of professional services and solutions that are custom-tailored 
to the food, beverage and petroleum industry in Michigan and Ohio. Here are three:

Credit Card 
Processing : Ll FIRST 

I rJDATA
Services by Cardservic* International

AFPD members can lower their credit card 
processing fees with AFPD’s new endorsed 
program. AFPD has teamed up with First 
Data to bring members a very cost-efficient program in providing credit and 
debit card processing. First Data supports Visa, MasterCard, Discover, American 
Etpress along with gift and loyalty cards, and check processing.

MoneyGmm.
ExpressPayment

Money Orders and Financial Transfers
\FPD has partnered with MoneyGram International to give its Ohio & Michigan 

members a true value and competitive edge. MoneyGram makes it affordable, 
reliable and convenient to send and receive money or make payments. Take 
advantage of our range of payment services, including MoneyGram® money 
transfers, Express Payment™ bill payments, money orders and more. Customers 
van even send money or pay bills through the MoneyGram website.

AFPD Coupon 
Redemption Program
Save money and time by letting the professionals 

handle your coupons

All AFPD members have access to our successful Coupon Redemption 
Program. The AFPD coupon program eliminates the time-consuming 
and costly chore of sorting, counting and mailing coupons to individual 
manufacturers, which reduces the volume of accounting records a 
retailer must keep.

You simply package and mail your coupons to the AFPD office and 
receive a check from us within five to six weeks! AFPD Coupon 
Specialist Harley Davis will make sure that you get your money. There 
is absolutely no charge for this service as long as you are a member of 
AFPD. The AFPD Coupon Redemption Program has been a valuable 
membership benefit in Michigan for over 25 years. AH our grocery and 
petroleum dealers who use our coupon redemption program realize how 
quick and easy it is to accept coupons and get manufacturer redemption.

If you are interested, please give Harley a call at 1-800-666-6233. He will 
explain how simple it is to accept and redeem coupons at your location(s).

r  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  - |

i Interested in an AFPD membership? i
i □  Yes! Please send me information on membership. |

Your Name:_______________________________________________________________________________________________

I Business Name:___________________________________________________________________________________________  .

Address:

City: State: Zip:

Type of Business:

Phone:

Email:

Fax:

Sponsor:

Fax this to (866) 601-9610 or mail it to:
Executive Office Ohio Office
30415 W est 13 M ile  Rd. 655  M e tro  P lace  S outh , S u ite  600

Farm ington Hills, M l 4 8 3 3 4  D ub lin , O H  4 3 017

.w tF P DASSOCIATED
FOOD & PETROLEUM DEALERS, INC.
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SUPPORT THESE AFPD SUPPLIER MEMBERS
ASSOCIATES:
AMR - Association Management

Resources (734)971-0000
Judeh & Associates ..................(313) 277-1986

AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor (313)867-0521
National Wine & Spints 1-888-697-6424

1-888-642-4697
Trans-Con Sales & Marketing 1-888-440-0200

BAKERIES:
Ackroyd's Scotch Bakery ........(313) 532-1181
Great Lakes Baking Co . . . . .  (313)865-6360
Interstate Brands/

Wonder Bread/Hostess (248) 588-3954

BANKS/FINANCIAL SERVICES
ATM Depot...................................... (248)414-9600
ATMofAmenca (248)932-5400
ATM of Michigan (248) 427-9830
Bank of Michigan............................. (248)865-1300
Comenca B a n k ............................. (313) 222-4908
Community South Bank. . . .  (616) 885-1063 
DTI Systems - Quick Capital (586) 286-5070 
Huntington Bank (248) 626-3970
IPPofAm enca . . .  (973)830-1918
Legal Collections ............. (248) 982-2029
Level One Bank (248)737-1115
M oneyG ram ................................. (517)292-1434
........................................................  (614)876-7172
Netco S erv ices.............................. 1-866-286-9188
Peoples State Bank.......................(248)548-2900
Speedy A T M ..................................(614) 226-2027
TSG Group. L LC ........................  (614) 523-2947

BEVERAGES:
7UP / Amencan B o ttlin g ............. (313)937-3500
Absopure Water Co . . 1-800-334-1064
Anheuser-Busch Co.................... 1-800-414-2283
B & B Beer Distributing Co.. (616) 458-1177
Bacardi Imports, Inc......................(734) 459-2764
Brown-Forman Beverage C o .. (734) 433-9989
Brownwood A c re s ........................ (231) 599-3101
Cadillac Coffee.............................. (248) 545-2266
Central Distributors ..................(734) 946-6200
Coca-Cola Bottlers of Ml
................................... Auburn Hills (248) 373-2653

..................................... Belleville (734) 397-2700
Metro Detroit (313) 868-2008 

Port Huron (810) 982-8501 
Coca-Cola Bottling - C leveland.. (216) 690-2653
Coors Brewing Co......................... (513)412-5318
Dan Henry D istributing.............  (517) 393-7700
Diageo............................................  1-800-462-6504
Distilled Spirits Council of the US . (202) 628-3544
E & J Gallo W ine ry .........................(248) 647-0010
Eastown Distributors...................... (313) 867-6900
Fan-TCorp.....................................  1-877-278-2807
Faygo Beverages, Inc..................... (313) 925-1600
Future B rands................................. (248)471-2280
Galaxy W in e ............................. (734) 425-2990
General Wine & Liquor Co...........(313) 867-0521
Great Lakes Beverage............... (313)865-3900
Hansen's Beverage.......................(313) 575-6874
Henry A Fox Sales Co.. . 1 -800-762-8730
Hubert Distnbutors, Inc.................(248) 858-2340
Imperial Beverage .. (269) 382-4200
Intrastate D istributors.................... (313)892-3000
J. Lewis Cooper Co...................... (313) 278-5400
Jones Soda................................... (269) 217-4176
Kent Beverage Co. Inc................. (616) 241-5022
Liquor G roup................................. (248) 449-2987
McCormick Distilling Co.............  (586) 296-4845
MGL S elect.....................................(734)524-0100
Mike's Hard Lemonade................. (248) 344-9951
Miller Brewing Company...............(847) 264-3800
National Wine & Spirits...........  1 -888-697-6424
.........................................................  1-888-642-4697
New England Coffee C o ...............(717) 733-4036
Old Orchard B rands..................... (616) 887-1745
On Go Energy Shot..................... 1-877-LIV-ONGO
Paramount Coffee......................... (517) 853-2443

Pepsi-Cola Bottling Group
-D e tro it 1-800-368-9945
-H o w e ll 1-800-878-8239
-  Pontiac (248) 334-3512

Pernod Ricard USA (248)601-0172
Petitpren, Inc.................................. (586) 468-1402
Premium Brands of Ml (Red Bull) 1-877-727-0077
Shaw-Ross International Importers (313) 873-7677
Skyy Spirits .............................(248) 709-2007
Tri-County Beverage.................... (313) 584-7100
United Beverage Group................(404) 942-3636
Verndale Products........................ (313)834-4190
Xango .......................................... (313)608-9847

BROKERS/REPRESENTATIVES:
CROSSMARK Sales Agency (734) 207-7900
Property One Real Living .........(614) 545-1421
S & D Marketing .......................(248)661-8109

CANDY & TOBACCO:
Altria Corp Services (513) 831-5510
Martin Snyder Product Sales (313) 272-4900
Nat Sherman (201)735-9000
R J Reynolds (336)741-5000

CAR WASH:
Car Wash Technologies . . .  (724) 742-9000 

CATERING/HALLS:
A-1 Global Catering (248) 514-1800
Farmington Hills Manor (248) 888-8000
Penna's of Sterling .................... (586) 978-3880
St Mary's Cultural Center (734) 421-9220
Tina's Catering . . . . . .  (586)949-2280

DAIRY PRODUCTS:
Buth-Joppe's Ice Cream . . .(616)456-1610 
Country Fresh/Melody Farms . 1-800-748-0480
Dairymens......................................  1-800-944-2301
Edy's Grand Ice C ream .. .  (734) 656-1034
Frosty P ro d u c ts ........................  (734) 454-0900
H. Meyer D a iry ................................(513)948-8811
Kistler Farms....................................(269) 788-2214
Pars Ice Cream Co..........................(313) 366-3620
Prairie Farms Dairy Co................... (248) 399-6300
Williams Cheese Co........................ (989) 697-4492

EGGS & POULTRY:
Lmwood Egg Company............... (248) 524-9550
Weeks Food Corp................... (586) 727-3535

ENVIRONMENTAL & ENGINEERING:
Environmental Services of Ohio . 1-800-798-2594
Flynn Environmental, Inc.........  (330) 452-9409
Huron Consultants........................ (248) 546-7250
Oscar W. Larson Co.................  (248) 620-0070
PM Environmental...........................(517)485-3333

FRESH PRODUCE:
Aunt Mid Produce C o ................... (313) 841-7911

FUEL SUPPLIERS:
Atias Oil Company........................  1-800-878-2000
Central Ohio Petroleum

Marketers, Inc..............................(614)889-1860
Certified Oil Company .. .(614)421-7500
Countywide Petroleum ............. (440) 237-4448
Free Enterprise, Inc...................... (330) 722-2031
Gilligan Oil Co of Columbus, Inc 1 -800-355-9342
Gillota, I n c ......................................(216)241-3428
Refiners Outlet Company (216)265-7990
Ullman Oil, Inc (440)543-5195

ICE PRODUCTS:
Arctic Glacier, Inc..........................  1-800-327-2920
U.S. Ice Corp................................. (313)862-3344

INSURANCE:
AAA M ichigan..............................1-800-AAA-MICH
Advanced Insurance Marketers. . (517)694-0723 
Al Bourdeau Insurance Services (248) 855-6690
Avizent............................................(614) 793-8000
BCBS of Michigan.........................  1-800-666-6233
CBIZ Benefits & Insurance

S erv ices................................... (614) 793-7770
Charles Halabu Agency, Inc......... (248) 968-1100
Cox Specialty Markets.................. 1-800-648-0357
Frank McBride Jr., Inc.................. (586) 445-2300
Gadaleto, Ramsby & Assoc.. .. 1-800-263-3784
Lyman & Sheets Insurance..........(517) 482-2211
McCarthy & F lynn ........................ (248) 545-7345

Meadowbrook Insurance Group 1-800-482-2726
North Pointe Insurance.................. (248) 358-1171
Rocky Husaynu & Associates .. (248) 851-2227 
Underground Storage Tank Insurance (Lyndall 
Associates, Inc.)..............................(440)247-3750

INVENTORY SERVICES:
PICS/Action Goh's......................... 1-888-303-8482

MANUFACTURERS:
Art One Sign Expo, Inc................... (248) 591-2781
Burnette Foods, Inc......................... (616) 621-3181
General Mills ......................... (248)465-6348
Jerusalem Foods............................. (313)846-1701
Old Orchard B ra n d s ...................... (616) 887-1745
Red Pelican Food P roducts___ (313) 921-2500
Signature Signs................................(586) 779-7446
Singer Extract Laboratory........... (313) 345-5880
Williams Cheese Co........................ (989) 697-4492

MEAT PRODUCERS/PACKERS:
C. Roy & S o n s ............................... (810) 387-3975
Kowalski Sausage Company , .  (313) 873-8200
Nagel Meat Processing Co.......... (517) 568-5035
Wolverine Packing Company . . .  (313) 259-7500

MEDIA:
Booth Newspapers.........................(734) 994-6983
Chaldean News........................... (248) 932-3100
Detroit Free Press........................... (313)222-6400
Detroit N e w s ....................................(313) 222-2000
H S I ................................................... (586) 756-0500
Michigan Chronic le .........................(313) 963-5522
Suburban News— Southfield . .  (248) 945-4900
Trader Publish ing ......................... 1 -877-792-7737
WDIV-TV4 ........................................ (313)222-0643

POTATO CHIPS/NUTS/SNACKS:
Better Made Snack Foods . .(3 13 ) 925-4774
Detroit Popcorn Company............(313) 835-3600
Frito-Lay, Inc................................... 1-800-359-5914
Herr's S na cks ..................................(248) 967-1611
Kar Nut Products C om pany___ (248) 588-1903
Motown Snacks (Jays, Cape Cod)(313) 931-3205 
Nikhlas Distributors (Cabana). . .  (248) 582-8830 
Up North Jerky O utle ts ..................(248) 577-1474

Integrity Mortgage Solutions . . .  (586) 758-790C
Kansmacker................................... (248) 249-6666
Karoub A s s o c ia te s ...................... (517)482-5000
Legal C o lle c tio n s .................... (248) 982-2029
Lincoln Financial Advisors .(248 ) 948-5124
Marcom/EK Williams & Co.(614) 837-7928
Marketplace Solutions...  (248) 255-2478
Mekam, Orow, Mekam, Shallal,

Hakim & Hmdo P C ................. (248) 223-9830
Metro Media Associates ...........(248) 625-0070
Network Payment Systems.........  1-877-473-9477
Platinum Wireless............................(619)654-4040
POS Systems Group Inc.............. 1-877-271-3730
Rainbow Tuxedo........................  (248) 477-6610
RFS Financial Systems............... (412)999-1599
Secure C hecks .................(586) 758-7221
Security Express...............(248) 304-1900
Shimoun, Yaldo & Associates, P C (248) 851-7900*
Signature Signs..............................(586) 779-7446
Southfield Funeral Home..............(248) 569-8080
Staples.............................................  1 -800-693-9900
UHY-US........................................... (248)355-1040
Waxman Blumenthal L L C ............(216) 514-9400

STORE SUPPLIES/EQUIPMENT SERVICES:
Belmont Paper & Bag Supply . . .  (313) 491-6550
Culinary P roducts......................... (989) 754-2457
DCI Food Equipment.....................(313) 369-1666
DryB's Bottle Ties ................. (248) 568-4252
EMS, In c .........................................  1-877-666-9936
Envipco........................................  (248)471-4770
Hobart Corporation....................... (734) 697-3070
JAYD T a g s .................................. (248) 730-2403
Leach Food Equipment Dist......... (6 1 6) 538-1470
Lighting Supply Company .. 1-800-544-2852
Mo Banners.....................................(248) 688-5000
M S I/B o c a r.....................................(248) 399-2050
Oscar W. Larson Co.......................(248) 620-0070
Petro-Com Corporation.................(216) 252-680C
Superior Petroleum Equipment.. (614) 539-120C
Taylor Freezer................................ (734) 525-2535
TOMRA Michigan ......................  1-800-610-4866
Wayne Service Group................... (614) 330-3733
Wiegand Mack Sales & Service.. (313) 806-3257

PROMOTION/ADVERTISING:
DBC America................................... (313)363-1875
Enterprise Marketing....................(616) 531-2221
PJM G raphics............................... (586) 981-5983
Promotions Unlimited 2000, Inc.. (248) 372-7072

RESTAURANTS:
Ram's H orn ................................... (248) 350-3430

SECURITY/SURVEILLANCE:
ADT Security Services, Inc..........(248) 583-2400
Axiom Protection Group Inc........ (734) 942-1600
Freedom Systems Midwest, Inc.. (248) 399-6904
C-Biz Solutions ......................... 1-877-271-3730
Scada Systems.............................(313) 240-9400

SERVICES:
AAA M ichigan..............................1-800-AAA-MICH
Advance Me Inc.............................(770) 590-9822
Al Bourdeau Insurance Services. 1-800-455-0323 
American Communications of Ohio. (614) 855-7790
American Mailers.......................... (313) 842-4000
AMT Telecom G roup....................(248) 862-2000
Bellanca, Beattie, DeLisle......... (313) 882-1100
BMC...................................................(517)485-1732
Carttromcs, Inc................................. (760)707-1265
Cateraid, In c ................................. (517) 546-8217
Central Alarm S igna l....................(313) 864-8900
Clear Rate Communications. . .  .(734) 427-4411
Constellation New Energy...........(248) 936-9027
Cox, Hodgman & Giarmarco, PC. (248) 457-7000
Cummins Bridgeway Power........ (248) 573-1515
Detroit Warehouse Co..................(313) 491-1500
Diamond Financial Products. . . .  (248) 331-2222
Dragon Payment Systems...........  1 -888-285-6131
DTE Energy...................................  1-800-477-4747
Excel Check M anagem ent.........(248) 787-6663
Financial & Marketing Ent............(586) 783-3260
Gadaleto, Ramsby & Assoc......... 1-800-263-3784
Gasket G uy ................................... (810) 334-0484
Great Lakes Data Systems —  (248) 356-4100 
GTech Corporation........................ (517)272-3302

WHOLESALERS/FOOD DISTRIBUTORS:
Broaster Sales......... (989)427-5858
Brownwood A c r e s ....................(231) 599-3101
Capital D istributors......................  1-800-447-8180
Central Foods W holesale............. (313) 862-5000
Chef F oods..................................... (248) 789-5319
D&B Grocers Wholesale............... (734) 513-1715
Derby Pizza......................................(248) 650-4451
EBY-Brown, Co.............................. 1-800-532-9276
Great North Foods...........................(989) 356-2281
Hacienda Mexican Foods . (3 1 3) 842-8823 
Hispanic Foods Wholesale .. .. (313) 894-2100
H T Hackney-Columbus.............(614)751-5100
H.T. Hackney-Grand Rapids . . .  1-800-874-5550
International Wholesale............... (248) 353-8800
Interstate Brands/

Wonder Bread/Hostess........... (313) 868-560C
Jerusalem Foods........................ (313) 846-1701
Kaps Wholesale Foods................. (313) 567-671C
Karr Foodservice Distributors . . .  (313)272-6401
Krispy Krunchy C h icken............... (248)821-172
Liberty USA....................................(412) 461-270C
Liberty Wholesale ...............(586) 755-3625
Lipari Foods . (586) 447-350J
MGL Select .............................. (734) 524-01»
Nash F in c h ...................................(989) 777-189
Nat Sherman................................... (201) 735-9004
Nikhlas Distributors (Cabana).. (248) 582-88*
Norquick Distributing Co..............(734) 254-100C
Piquette Market ............... (3 1 3) 875-553
Polish Harvest..........................  (313) 758-050*
Royal Distributors of M l............... (248) 350-13JJ
S. Abraham & Sons................ 1-800-477-5^
Sherwood Foods Distributors . . .  (313)659-73W
Spartan Stores, Inc.......................(6l6) 878-22«
SUPERVALU................................ (937) 374-78*
Tom Maceri & Son, Inc.................(313) 568-OW
United Wholesale Dist................. (248) 356-73W
Value Wholesale ........................(248) 967-WJ
Weeks Food Corp...................... (586) 727-35
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For more information about Country Fresh products:
LIVONIA • 1-800-968-7980
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Does Your 
Distribution 

Company Offer 
Over 200 
Services?

Hardly Small Potatoes.

Spartan
_____ Stores

For information on how Spartan Stores can help your business succeed 
call 616-878-2248 or visit our web site at www.spartanstores.com

http://www.spartanstores.com
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